Getting Started with Social Media
Scan the QR code to get access
to FREE Facebook training!
If you don’t have a smartphone, use this link:
http://tiny.cc/FREE-Facebook-Training

Let’s assume you are creating a Facebook Fan Page for your business, starting a
blog, or creating a Twitter account (or having someone customize one for you.)
What could you talk about? What problems does your business solve?
What helpful information could you pass on to potential clients or current
clients?
What questions could you ask your fans/audience to get to know them
better?

You don’t have to re-invent the wheel – it’s ok to review or curate articles created by
people in your industry, and then share the information to your clients. Just
remember to give credit with a link to their blog or website. This is also a good
“backlinking strategy” which is good for SEO (Search Engine Optimization).
Are there blogs or websites you could use to collect/curate information you
could share with your clients? What are they (name and URL/website)?

Who is your audience?
Your answers will determine which internet marketing tools will be most effective for
your business, and in the future, where to target your ads if you choose to use PayPer-Click advertising.
If you’ve created a business plan for your company, then the next question
should be pretty easy.
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Who is your target audience?
• Age, income, lifestyle, where they live, what car they drive, what magazines
they read, where do they shop?

Consider which keywords people will be talking about online for your
industry, products or services. (You can also use the Google Keyword Tool
http://tiny.cc/Google-keyword-tool)
For example, Starbucks monitored their brand and determined several keywords.
Besides coffee, their clients often mentioned school/university, music, and
photography - which led Starbucks to introduce free iTunes downloads, free Wifi,
and public art on display in their coffee shops.
What do you think would the keywords be for your industry?

What are your goals for online marketing? Why do you want to start using
social media in your business? (ie. to improve brand visibility; to generate more
leads; to develop client loyalty).

How do you plan to achieve your goal? How will you know when you’ve
achieved it? (Remember to set specific targets so you can measure your results ie.
I want to have 500 Facebook fans within 6 months; I want to collect 10
recommendations/reviews within 6 months).
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For best results, just pick one, and focus your social media marketing campaign
before moving on to the next goal.

Still don’t know where to start? or don’t have the time to do it yourself?
We can help!
Get started now with social media marketing:

•

Social Media Kickstart Bundle: Includes Needs Assessment – to help you
decide which social networks are right for your business; customized
branding and set up of your chosen social networks (ie Facebook Fan Page,
LinkedIn or YouTube); coaching to guide you through the first month of
social media hurdles.
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•

Promotional videos/testimonial videos: We can create professionallooking videos that you can use on your website, blog, LinkedIn profile or
Facebook Fan page, to enhance your expert status in your industry, create
an interesting way to share content with your target market, and use the
power of YouTube to improve your search engine ranking. Welcome videos
on your home page add credibility and trust too.

Don’t forget to claim your Free Facebook Training series – delivered right to your
inbox. Get results with Facebook in just 15 minutes a day!
Scan the QR code to get access to FREE Facebook training!
If you don’t have a smartphone, use this link:
http://tiny.cc/FREE-Facebook-Training

Stop by on Twitter or Facebook – practice “engaging” with us 

Still have questions? Feel free to post them on our Facebook Page and we’ll be
sure to answer them. (You’re probably not the only one with that question!)
We’re Social…connect with us!
Like us on Facebook, or Follow us on Twitter:
http://facebook.com/BrightSparkSocialMedia
http://twitter.com/AngeliqueDuff
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